Application

All information will be cached. However, each field needs to be filled in order to proceed to the next page, which can
also be done using placeholder text if you like.

1. GENERAL 2. PROJECT INFO 3. CONCEPT & GENERAL CONDITIONS 4. RANGE

Name / title of planned project *

Name of organization, sponsor, or event organizer *

Title First name * Surname *
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Street address *

Additional address info

Postal code * Place * State *

Telephone number * Email address *

Website

Social media channels

One URL per line

Links to photo / film material (please do not use links which will expire for download.)

/" One URL per line

Note: The application, including submitted image and / or video material, will be made available to all parties involved in the selection process
(project team, jury members) as part of the selection process. The material will be used exclusively for that purpose and will not be published or
passed on further.
Where did you hear about “The Power of the Arts"? (Multiple answers possible) *
() Advertisement Print () Advertisement Online O Press ) Facebook
() Instagram O LinkedIn () External Newsletter () Advertising Radio
) Website () Own research/official () Personal recommendation () Direct approach by
website competition office
) Other
( Other )
Fields marked with * are mandatory and must be filled in.
([ CONTINUE | ([ SAVE |
1. GENERAL 2. PROJECT INFO 3. CONCEPT & GENERAL CONDITIONS 4. RANGE
Briefly describe your project, preferably addressing the questions of: Who?, What?, Where?, Why?, When?, How?) *
max. 1000 characters
Planned execution time frame and / or performance dates and / or publication date *
The project must take place between 1 January 2025 and 31 December 2026. Projects beginning before 1 January 2025 may be considered for
the award, provided funding is secured through other means up to the time at which funding from The Power of the Arts funding commences.
Concept/Curation
Event organizer and / or producer (otherwise, applicant / sponsor organization) *
Other participants *
/" max. 1000 characters E

Cooperation partners

max. 1000 characters

Name a reference project for us which exemplifies your previous work and/or illustrates your project. (We'll be glad to see links to photo and video
material as well as further information)

/" max. 1000 characters

Fields marked with * are mandatory and must be filled in.

CONTINUE ([ SAVE )
1. GENERAL 2. PROJECT INFO 3. CONCEPT & GENERAL CONDITIONS 4. RANGE

CONCEPT

Describe your concept. *

max. 1000 characters

ARTISTIC CONCEPT/DRAMATURGY
What artistic means do you intend to use to realize this project? What is the artistic goal of your project? What makes it innovative? *

max. 1000 characters

SOCIAL ISSUE
What impact do you want your project to have on society? What social themes or issues are you addressing with it? Whom or what does it give
visibility to? *

max. 1000 characters

TARGET GROUP(S)

Which target group(s) - which lifestyles - does your project address? Who is involved in and with the project? How will you reach your target
groups?

Please note: Project participants must be of legal adult age, and the project must be primarily oriented toward people aged 18 and over. *

/" max. 1000 characters

PROJECT SCHEDULE
Describe the project schedule planned here: What are the key work steps, phases, and milestones of implementation? Also provide an
assessment for your project’s sustainability - what measures for its long-term effectiveness do you plan to take? *

max. 1000 characters

Unless you are seeking full funding from The Power of the Arts, please specify how the prize money will support your project. *

max. 1000 characters

Budgetplan:

Upload the budget plan for your project or concept as a PDF here. Please exclusively use the interactive PDF form (download here). Applications
using other forms will not be considered. This will invalidate the application. All documents are automatically renamed during upload, irrespective
of the name you've saved them under. This is done in order to be absolutely certain of correct allocation to your project and happens
intentionally. *

@

The Power of the Arts is directed at non-profit institutions and organizations which use culture to advocate for social and cultural equality as well
as understanding among all people in order to take down structural, social, and cultural barriers.

Please provide evidence here for your non-profit status (PDF, max. file size 5 MB) *:
— for associations, the articles of association, recognition of non-profit status, and association register excerpt
— for gGmbHs, articles of association, commercial register excerpt, and recognition of non-profit status

@

Fields marked with * are mandatory and must be filled in.

CONTINUE | ([ SAVE |
1. GENERAL 2. PROJECT INFO 3. CONCEPT & GENERAL CONDITIONS 4. RANGE
RANGE

Expected project reach (in terms of visitors/participants, social media reach, media coverage, yet also impact on certain scenes and networks as
well as the socio-political and cultural-political impact of the project) *

max. 1000 characters

Space for additional info important to you:

.-""i/max. 1000 characters

Full project concept (e.g. including statement regarding the artists involved) (PDF, max. 3 DIN A4 pages, file size 5 MB).

@

Fields marked with * are mandatory and must be filled in.

No more changes can be made after clicking on SUBMIT. Each registered user can only submit one application per year.
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